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A major portion of rural population consists Ot income group.
a. Low b. High

¢. Medium d. All of these

Agro-products include all of the following except:

a. Milk powder b. Fruits

¢. Vegelables d. Corn flakes

Many companies are now turning their attention to.......... markets.
a. Urban b. Rural

c. National d. World

.......... is an important source of occupation for woman.

a. Fishing b. Agriculture

c. Livestock farming d. Horticulture
The rural population is moving towards urban for:

a. Business b. Employment

¢. Education d. All of the above

The most commonly used consumable imputes are:
a. Insecticides b. Fertilizers
c. Pesticides d. All of the above

Which of the following, is not a capital impute?
a. Straw b. Tractor
¢. Nylon netting, d. Irrigation system

Physical distribution activities include:
a. Order processing b. Packaging,
c. Warehousing d. All of these

Institutional source of rural credit includes:

a. Money lenders b. Landlords

¢. Regional Rural Banks d. None of these

If done through.......... the rural marketing would be more effective.

a. Fairs b. Door-to-door campaign
¢. Leaflet d. Village fairs

........ .distribution system can be used to penetrate the rural market.
a. Exclusive b. Selective
c. Satelite d. Intensive
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[ Answer question no.1 & any four (4) from the rest ]

a)  Whatis rural marketing? Explain.

b) Discuss its scope and significance.

a)  What do you mean by rural market segmentation?

b) Discuss about the basis of rural market segmentation.

a) Whatare different constraints in rural marketing?

b) What strategies would vou suggest to overcome these?

a)  What do you mean by marketing strategy?

b) Discuss about some rural marketing strategy.

a) Whatare different types of agricultural imputes?

b) Discuss about the problems faced by Indian farmers in connection
with agricultural imputes.

What are different agricultural marketing agencies and institutions?

Discuss.

a)  What do you understand by ‘Media Planning'?

b)

What are the major challenges in media planning in connection in
connection with rural marketing?

What do you mean by channel of distribution? Highlight on the models

of

rural distribution system.
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