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10.

11.

12,

13.

14.

15.

16.

17.

18.

19.

Which of the following is odd in the following group of product tyvpes?
a. Convenience goods b. Material and Parts
¢. Shopping goods d. Speciality goods

The of a product mix refers to how many variants are offered of each
product in the line.

a. Width b. Length

c. Depth d. Consistency

Statement I -The brand elements must be easy to remember and recall.
Statement 11 - The legal protection of brand elements is not an issue.

a. Both the statements are true b. Both the statements are false
c. Statement | is false and Statement I1is d. Statement | is true and Statement Il is
true false

The first stage in the new product development process is:

a. Generation of idea b. Screening of idea

c. Concept testing d. Development of prototype

Which of the following accurately represents the process of consumers adopting new

products?

a. Awareness-> Evaluation-> Interest->  b. Awareness-> Trial-> Interest->
Trial-> Adoption Evaluation-> Adoption

¢. Awareness-> Interest-> Evaluation->  d. Awareness-> Evaluation-> Trial->
Trial-> Adoption Interest-> Adoplion

Which of the following is not a function of Physical distribution?

a. Customer service b. Order processing

¢ Inventory control d. None of the above

is a strategy where the price of the core product is kept low, while the
complementary product, intended to be used alongside the core product, is priced
higher.

a. Loss leader pricing b. Captive pricing

¢. Penetration pricing d. Value-based pricing

The factor that has no/least influence on pricing:

a. Geo-politics b. Competition

¢. Government regulations d. Production and marketing cost
The sales promotion tools are:

a. Discounts to consumers b. Personal selling

¢. Public relation d. Advertising

Which of the following is not true concerning green marketing?
a. Minimise the negative impact on the  b. Cheaper
natural environment
¢. Builds goodwill for the business d. Social responsibility of the business
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20.

Statement I - Consumerism provides a variety of choices to the consumer.

Statement Il - Consumerism is one of the major factors contributing to the pollution
on the earth.

a. Statement | is true but Statement Il is
false

¢. Both the statements are true

b. Statement | is false but Statement Il is
true

d. Both the statements are false
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7:

Ilustrate how changing environm
strategy. :

What is Consumer Behaviour? Ana
behaviour.

Define segmentation. Elaborﬂifﬁ_pb
segmentation. T

Examine the pricing and promo
stages within the product life cycl
Highlight the functions of distributio
Formulate an Integrated
introduction of a fictitious

marketing in India?

Write short notes on the
a) Characteristics
b) Pricing objectives



