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Sales promotion to customer is

a. Anincentive to buy b. Extra benefit
¢. A reason to delay d. All of the above

The inner urge that prompls a person to buy a product is known as

a. Buying molive b. Inspiration

¢. Desire d. Influence
Marketing is meeting needs "

a. Systematically b. Rationally

¢. Marginally d. Profitably

Which among the following is not a objective of marketing?

a. Building Organizational Goodwill b. Create Demand

¢. Enhance Product Quality d. None of the above

Place in marketing mix is :
a. Customer’s solution b. Customer’'s Communicalion
¢. Customer’s Convenience d. Customer’s Cost

Identify the Psychographic segmentation variable
a. Attitude b. Income
¢. Location d. Gender

Consumers who show no loyalty to any brand are known as
a. Soft core loyals b. Hard core loyals
¢. Swilchers d. Shifting loyals

“Product is anything that can be offered to someone to satisfy a need or a want.” This

definition of product is given by :

a. W. Alderson b. Robertson

¢. William Stanton d. Philip Kotler
Medical Insurance is a type of product.

a. Shopping b. Unsought

¢. Convenience d. Ordinary

The last stage of new product development is

a. Screening b. Idea generation
¢. Commercialization d. Quality Check
If you have composed a song, for legal prolection you will go lor
a. Trade mark b. Patent

< Copy right d. License
_________are musical messages written around a brand.

a. Logos b. Jingles

¢. Symbols d. Tag Lines
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