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(ijective]

Choose the correct answer from the following: ; 1x20=20

Marks: 20

Which of the following is NOT an element of the marketing mix?

a. Distribution b. Product

c. Target markeling d. Pricing

Which among the following is not a objective of marketing?

4. Building Organizational Goodwill b. Create Demand
¢. Enhance Product Quality d. None of the above

Segmentation is the process of:

a. Dividing the market into homogenous b. Selecting one group of consumers
groups among several other groups

¢. Crealing a unique space in the minds  d. None of these
of the target consumer

Identify the Psychographic segmentation variable

a. Attitude b. Income

¢. Location d. Gender

Consumers who show no loyalty to any brand are known as

a. Soft core loyals b. Hard core loyals

<. Switchers d. Shifting loyals

The traditional view of marketing is that the firm makes something and then
it.

a. Markets b. Sells

¢. Prices d. Services

Sugarand Saltisatypeof _______ product.

a. Shopping b. Unsought

¢. Convenience d. Ordinary

The first stage of new product development is

a. Screening b. Idea generation

¢. Commercialization d. Quality Check

If you have made an invention, for legal protection you will go for

a. Trade mark b. Patent

c. Copy right d. License
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are musical messages written around a brand.
a. Logos b. Jingles
c. Symbols d. Tag Lines
Home Delivery is a part of
a. After Sales Service b. Markeling
c. Sales Promotion d. All of the above

All marketing strategy is built on STP segmentation, largeting, and .

a. Positioning b. Process
¢. Programming d. Pricing
Sales are lowest during stage of PLC

a. Introduction b. Maturity
c. Growth d. Decline

‘Quality” Distributors buys electrical equipment and supplies from ABC Electric and
sells them to local electrical contractors. ‘Quality’ Distributors is an example of an

a. Retailer b. Agent

¢. Wholesaler d. Manufacturer

Reduction offered by a seller is called .
a. Discount b. Rebate
¢. Cut Off d. None of the above

Demographic segmentation refers to.

a. The description of the people and the  b. The description of the people's
place in society. purchasing behaviour

¢. The location where people live d. Geographic regions

What exactly does promotion in marketing mean?

a. A type of communication method b. For the promotion purpose only
through which people can make a
purchase of a company’s product

¢. Transfer from a particular place tothe  d. When there is an advancement from
chosen place. a lower level to the higher level

In selling concept, maximization of project of the firm is done through

a. Sales volume b. Increasing production
¢. Quality d. Services

Sales promotion to customer is ,

a. An incentive to buy b. Extra benefit

¢. A reason to delay d. All of the above
—__________isthe nextstage of market segmentation.

a. Market targeting b. Positioning

. MIS d. Marketing
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