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In terms of consumer behayjour: culture, social class, and relerence group influences

have been related to purchase Syt e s TEREEE — : L
A- Economic situations b. Consumption decisions

£ . i Phyei ical i B
€. Situational influences d. Physiological influences

describes changes in an individual’s behavior arising from

experience.,
a. Modeling
€. Perception

b. Motivation
d. Learning

Any individual who purchases goods and services from the market for his/her end-

use is called a..............
a. Customer b. Purchaser
c¢. Consumer d. All these

describes changes in an individual’s behavior arising from

experience.

a. Modeling b. Motivation

¢. Perception d. Learning

A _____isaneed that is sufficiently pressing to direct the person to seek
satisfaction of the need.

a. Motive b. Demand

c¢. Want d. Requircment

The patterns in which people live and spend time and money is
a. Attitude b 1 HHostyvle
<. Personality d. Perception

Classical Conditioning theory refers to learning ihioug h

a. Repetition b Perception
¢. Communication d. None of ihe above
The area of consumer behavior has not talen inpuie fron the field of:
a. Anthropology b. Nathematics

¢. Psychology d. Economics

__ is the definition of reference groups.

a. Groups that an individual looks to b. Groups of people who have been
when forming attitudes and opinions referred 1o by someone thev know
¢ Groups of office colleagues d. Chat groups on the internel

—_ Model of Consumer Behaviour focuses on the relationship between the firm &

its potential consumers.
a. Nicosia b. EKB Model
¢. Sheth Model d. Websler & Wind

Consumers who do not shop with anything specific in mind are knownas
consumer.

a. Loyal Consumer b. Impulsive Consumer

¢. Discount consumer d. Need based consumers
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[De§c riggivg]
Time : 2 Hr. 30 Mins.

[ Answer question no.1 & any four (4) from the rest ]

1. What is Consumer Behaviour? Why it is important in marketing?

19

What is diffusion of innovation? Discuss its process.

3.  Write short notes on any two:
a)Personality
b)Learning
¢)Howard Seth model of consumer behavior

4. Explain what is attitude with example. Discuss the Cognitive
Dissonance theory of attitude.

o

Discuss the EKB model of consumer behavior.

Marks : 50
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6. Whal is learning? What are its different elements? Discuss the Classical ~ 2+4+4=10

Conditioning, Theory of Learning.
7. What is culture? Discuss its characteristics.

8. What is profiling of consumers? Discuss its major methods.
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Time : 2 Hr. 30 Mins.
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[ Answer question no.1 & any four (4).from the rest ]

a) Write the meaning of derivatives. Discuss the uses of financial
derivatives.
b) Discuss the significance of derivatives markets.

Werite a note on derivative instruments traded in India.

Write the meaning and features of future market. Discuss the differences
between forward contract and future contract.

Explain the Futures trading mechanism in India.

a) Explain the tvpes of swaps.
b) Differentiate between swaps contract and options contract.

Write the meaning of option derivatives. Discuss the types of option
trading.

Discuss elaborately the concept of either Black- Scholes modelor Cost of
Carry Model.

Define stock index futures. Highlight the important points that defines
the significance of stock market indices.
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