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Choose the correct answer from the following:

1. Which initiative by I'TC is used to establis
a. E-Choupal
¢. Grameen Bazaar

2. Rural India conuibutes:s‘igniﬁﬂca;ﬁilyi 0 the
does FMCG mean? Smhs

G Flex:ble Marketing and (
Growth {5

3. Which of the fol

entation of rural m

[iscounting,



hensive tool developed by:

b. Media Institute of Communication and
4 ~Advertising

- d. Management Institute of
Communications and Analytics

f steps involved in selecting and

b.Segmenting, Targeting, Positioning
d.Segmenting, Positioning, Targeting,

partof the consumer behavior buying process?
b. Purchase decision

d. Post purchase behavior

_,% hods involves gathering qualitative insights
th a small group of people?

b. Interviews

d. Focus Groups

in agriculture?
luce the number of farmers

o three segments. What are the
broadcast media and social

agazines and onlineads



BTL promotional activities a
~ that offer direct interaction with
a. Below-the-Line

- C. Business-To-Loyal

‘Which of the following, is not a type
a. SMS Campaigns
C. Interactive Voice Response (IVR)

Which of the following is not a key agri
: a. Agricultural Labourers
R e €. Gross Cropped Area

/ * 18.  Which of the following:is not an agency
=03 India?
L E_v'_f = a. APMC

RBI

G

Governments set MSP to guarantee‘ mir ce f duce. The
full form of MSP is: : :
Minimum Selling, Price
€. Minimum Support Price
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