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l6.

Given below are two statements, one is labelled as Assertion and the other is labelled

as Reason R.

Assertion A: One of the important aims of research is the development of a theory.

Reason R: Both facts and theory are important for doing the research.

In light of the above statements, choose the most appropriate answer from the options

given below:

a. Both A and R are correct and R is the b. Both A and R are correct but R is
correct explanation of A, NOT the correct explanation of A.

¢. Ais correct but R is not correct. d. A is notcorrect but R is correct.

The term “marketing mix” describes:

a. A composite analysis of all b. A series of business decisions that aid
environmental factors inside and in selling a product.
oulside the firm.

¢. The relationship between a firm’s d. A blending of four strategic elements
marketing strengths and its business to satisty specific target markets.
weaknesses.

What are some challenges and limitations of social marketing? Choose the most
appropriate answer.

a. Complexity of behaviour change, b. Lack of creativity, targeting the
resource constraints, resistance to wrong audience, lack of evaluation,
change, and measuring impact. and lack of ethical considerations.

¢. Misleading messaging, lack of d. High costs, lack of government
communication, and lack of supporl, and inabilily to reach
awareness specific audiences

refers to the ability to influence consumer perception regarding a brand or
product by establishing its identity relative to competitors.
a. Behavioural segmentation b. Psyvchological targeting,
¢. Market positioning, d. Ditferentiation

The marketing budget section of a marketing plan details about:

i. The cost to write the plan

il. The expected costs for each ad campaign based on the delivery method
iii. The overall marketing budget for a year or campaign period

iv. The marketing personnel job descriptions

(Choose the correct option below)

a. iand iv b. iandiii

¢. itand i d. rand i1
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